eTV Sets—Food & Drug Ad- 
ministration (FDA) announces recall 
of Hitachi 19-inch (48 centimeters) 
color TV sets, model #CT972. Made 
by Hitachi Sales Corp. of America, 
Compton, CA. Potential radiation 
hazard. Nationwide distribution of 258 
sets. All but 15 sets have been located. 
Hitachi is making necessary correc- 
tions of sets it has located. 


e PROTEIN SUPPLEMENT 
TABLETS—Food & Drug Administ- 
ration (FDA) announces recall of 590 
bottles (lot 2114 DC) & 672 bottles (lot 
2138 EC) of Vanguard Products Pro- 
tein Supplement Tablets. Each bottle 
contained 500 tablets. Repacked & 
labeled by General Nutrition Corp., 
Pittsburgh, PA. Distribution was 
nationwide. Product is mislabeled, giv- 
ing incorrect statements as to the 
grams of protein, carbohydrates & 
fats. [See FDA proposed regulation on 
protein supplements, this CONSUMER 
REGISTER. ]. 


e CARPETS—Consumer Product 
Safety Commission (CPSC) has is- 
sued a final order requiring Con- 
goleum Industries Inc., manufacturer 
& seller of carpeting, to recall one of 
its carpet brands—Endureze 9113— 
because CPSC believes that it may fail 
to meet Federal flammability stand- 
ards. Under the order, Congoleum 
must obtain a sample of carpet from 
every roll of Endureze 9113 not previ- 
ously tested by Federal laboratories & 
must submit all these samples to CPSC 
for testing. Further, Congoleum must 
notify retailers & consumers who have 
already bought the carpeting if tests 
show it fails to meet the flammability 
requirements. 


What to do: Endureze 9113 is a wall- 
to-wall level loop foam-backed carpet- 
ing made of olefin. The carpeting being 
recalled was manufactured & sold be- 
tween 1971 & August, 1973. If you 
bought some of this carpeting, you 
should contact the store where you 
made the purchase or the company it- 
self for further information on what 
you should do. 


e CARPETS—Consumer Prod- 
uct Safety Commission (CPSC) has 
accepted a consent order with 
Richmond Carpet Mills Inc., under 
which the company has agreed to re- 
call 2 styles of carpeting that may not 
meet Federal flammability standards. 
The carpeting involved is “Sentry” (in 
olive, gold & peacock colors) & 
“Rivermont” (in peacock & copper col- 
ors), which was made & sold between 
April 16, 1971, & Oct. 1, 1971. It is 
composed of 50% olefin & 50% nylon 
pile & comes with a high density foam 
rubber back. Carpeting also has a low 
cut, tightly woven pile that distin- 
guishes it from a shag type pile carpet. 
What to do: if you have either of these 
2 styles of carpeting, you should con- 
tact the store where you bought the 
carpet or the manufacturer to find out 
what steps you should take. 
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Public forums for consumer views 


Consumers & consumer groups will get the chance to tell the Federal 
Government their views on a variety of issues at a series of Public Forums on 
Domestic Policy, which will be held across the country October through De- 
cember. Vice President Rockefeller will be chairman of the forums, & Cabinet 
members & other federal officials will participate. 


Forums will give the public an opportunity to meet with Administration 
leaders & ask questions or make suggestions on public policy issues. President 
Ford asked the Domestic Council, which will conduct the forums, to concen- 
trate on such issues as the economy, energy development, environment & so- 
cial policies (like health & welfare programs) in these one-day public meetings. 
However, consumers may speak on other major domestic policy issues. To 
testify, you should contact the Federal Regional Council in your area. Tele- 
phone numbers of the councils, as well as the dates & locations of the forums, 
are as follows: 


Oct 21—Denver, CO (303-837-2741) 

Oct. 29—Tampa, FL (404-526-2287—council office is in Atlanta) 

Nov. 11—Austin, TX (214-749-1431—council office is in Dallas) 

Nov. 18—Philadelphia, PA (215-597-0911) 

Nov. 25—Indianapolis, IN (312-353-4000—council office is in Chicago) 
Dec. 9— Los Angeles, CA (415-556-1970—council is in San Francisco). 


Federal fire dept. 


Fire kills an estimated 12,000 Americans every year. To reduce the 
number of deaths & injuries caused by fire, a new agency has been set up 
within Commerce Dept. to find new ways to prevent fires & to get this infor- 
mation to consumers. Called the National Fire Prevention & Control Ad- 
ministration (NFPCA), this new agency was created by the Federal Fire 
Prevention & Control Act of 1974, & was one of the recommendations of the 1973 
report American Burning by the National Commission on Fire Prevention & 
Control [See CONSUMER NEws: Aug. 15, 1972]. 


Under law, the agency is directed to: 


@ Develop a National Fire Data Center to collect, analyze & disseminate 
information on prevention, occurrence & control of all types of fires. 

© Develop, test & evaluate fire equipment & such consumer items as fire 
retardant clothing & fire-prevention systems. 

e Develop consumer education programs concerning fire & prevention. 


Agency will set up a new National Academy for Fire Prevention & Con- 
trol to conduct training programs & academic degree programs in fire re- 
search & engineering. 


Agency does not have regulatory or standard-setting authority but is de- 
signed to act as a coordinator within the government for expanding the coun- 
try’s fire prevention efforts. For more information on the agency, write Com- 
merce Dept., National Fire Prevention & Control Administration, 
Washington, DC 20230. 





Oct. 28: new credit rights 


New laws will go into effect on Oct. 28 to give you important rights in obtaining credit & resolving billing 
disputes. 


Equal Credit Opportunity Act 


To correct many of the problems women & divorced or separated consumers have experienced in getting 
credit, the Equal Credit Opportunity Act becomes law & will prohibit all creditors—banks, finance com- 
panies, department stores, credit card issuers & government agencies—from applying different standards in 
granting credit. Law is being administered under regulations issued by the Federal Reserve System (the 


Fed). Although many of these regulations will not go into effect until a later date (most will go into effect Jan. 
31, 1976), the following become effective Oct. 28: 


e Provision prohibiting co-signature of the spouse or a guardian on a credit application if the applicant is 
creditworthy without such a signature. 


e Provision requiring the creditor to offer separate accounts to married or separated people if they so 
choose. In determining credit, the company can only request the name & address of the spouse when the 
application indicates that the spouse will not use the account & is not liable for the payments. 


e Provision requiring the creditor to notify the applicant of action taken on the application “within a 
reasonable period of time.” Originally, the Fed proposed a rule that would have required creditors to furnish, 
on request, written explanations for credit denial. Final version of the rule only requires that the applicant be 
notified that credit was denied. However, regulation specifies that consumer be told which Federal agency 


has authority over the creditor to enforce the law so that consumers will know where to go if they have a 
complaint. 


Fair Credit Billing Act 


In using a credit card, you will have new protections under the Fair Credit Billing Act. This new law will 


help consumers resolve credit billing disputes & eliminate certain practices that are considered unfair to 
consumers. You get these important rights. 


e Billing disputes—If you write a store or credit card company about an error in your bill (you have 60 
days from the date the bill was mailed to do this), you must get an acknowledgement of your letter within 30 
days. The dispute then must be resolved within 90 days. During this period, you don’t have to pay the amount 
in question or any finance charges on the amount. The creditor cannot close your account, give any adverse 
reports about you or threaten you with such retaliation. If the creditor doesn’t comply with these rules, you 
don’t have to pay the disputed amount—up to $50—even if the bill proves to be correct. 

© Defective products—If you buy a product that turns out to be defective, you don’t have to pay for it on 
your credit card bill—as long as you first go to the store where you bought it & try “in good faith” to resolve 
the problem with the merchant. This provision recognizes the fact that credit card companies have consid- 
erably more clout than consumers in solving disputes where the item is already paid for on a credit card & the 
merchant refuses any further responsibility. Generally, this rule applies only to purchases of $50 or more that 
were made within 100 (62 kilometers) miles of your home. 


e Discounts—When you pay cash instead of charging a purchase, a new regulation permits retailers to 
give you a 5% discount. Retailers are not required to give the 5% discount, but if they do, they must post a 
sign telling you about it. 


e Free ride period—When you have a certain time period in which to pay your bill before a finance charge 
is levied, the bill must be sent at least 14 days in advance of the deadline for payment. 


e Returns—If you return an item that you charged on a bank card (not a store card), the law requires the 
store to notify the bank card company of the return within 7 business days & the credit card company to give 
you “credit” within 3 business days. 


® Offsets—This regulation applies when you have a credit card from a bank where you also have an 
account. It prohibits the bank from automatically collecting credit card payments from your account to 
“offset” the debt if your bill is overdue. However, the rule does not prevent you from instructing the bank to 
take money out of your account for this purpose. 


All the rights listed above go into effect Oct. 28. However, there are other provisions—most notably 
requirements on descriptive billing—that won’t become effective until July 1976. For more information on any 
of these rules, contact the Board of Governors of the Federal Reserve System, Washington, DC 20551. 
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FTC’s eye-opening investigation 


As part of its effort to do away with anticompetitive regulation that re- 
sults in high prices for consumers, Federal Trade commission (FTC) has 
begun an investigation of the prescription eyeglass industry & the state laws 


& regulations that may be restricting the amount of price information avail- 
able to consumers. 


FTC initiated the investigation because it wants to find out whether the 
lack of eyeglass price advertising by opticians & optometrists (sellers of eye- 
glasses) leads to higher prices for consumers. A study conducted by Lee Ben- 
ham of the University of Washington, St. Louis, MO, showed that in states 
where eyeglass advertising is prohibited by law, the cost of eyeglasses is 25% 
to 100% higher than in states permitting price advertising. FTC will be using 
the Benham study as a basis to determine: 


@ What are the kinds of restrictions on eyeglass price disclosures in the 
different states? FTC is examining state laws & regulations governing eye- 
glass price advertising. From its investigations to date, FTC has found that 43 
states have direct statutes that prohibit optometrists from advertising prices 
while 23 states directly prohibit price advertising by opticians. 


e@ What practices by professional associations may restrict price disclo- 
sures? FTC has found that in many states the professional organization has a 
code of ethics that prohibits advertising. This code is used to deny member- 
ship to those optometrists or opticians who advertise. In Michigan, for exam- 
ple, eligibility for membership in the state optometric association is based 
upon a point system with at least 65 points needed for entrance. The point 
systems work as follows: 30 pts. for not advertising; 25 pts. for not being lo- 
cated in “an establishment whose primary public image is one of reduced 
prices. . .” [such as discount store]; 15 pts. for limiting size & content of office 
sign; 14 pts. for educational activities; 8 pts. for physical facilities & 8 pts. for 
equipment (Of the 100 possible points, information restrictions account for 70). 
FTC says that in at least 8 states, these kinds of professional practices restrict 
price advertising by optometrists &, in many states, these same practices also 
apply to opticians. 


If FTC determines that state laws & the practices of professional associa- 
tions lead to higher prices for consumers, it can issue a trade regulation rule to 
overturn any state law in this area. FTC has already proposed such rules for 
prescription drugs [CONSUMER NEws: July 15, 1974, & Jan. 1, 1973; 
CONSUMER REGISTER: July 1, 1975.] & for funeral price disclosures 
[CONSUMER NEws: Sept. 15, 1974]. However, FTC will not take any action on 


eyeglass prices until—& unless—it determines that a trade regulation rule is 
needed. 


Know your moving rights 


Interstate Commerce Committee (ICC) notifies consumers that they 
have a right to seek compensation from household moving companies for 
expenses caused by companies’ failure to pick up & deliver goods on time. 


If a family must stay at a motel or hotel, for instance, because a 
moving company does not pick up & deliver household goods on dates 
agreed to, the family may demand that the mover pay the motel bill. 


Consumers should save motel & restaurant receipts & should submit 
copies when they send claims for reimbursement to moving companies. 
Although ICC is not authorized to settle disputed claims, it will assist 
consumers whenever possible. For information, write to Section of Household 
Goods, Bureau of Operations, Insterstate Commerce Commission, 
Washington, DC 20423; telephone: 202-343-2929. 
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Zippy correction 


In the rush to print CONSUMER 
NEws: Oct. 1, a typographical error 
went unnoticed. In the article 
“Nickname,” the Zip code for Con- 
sumer Information was incorrect. 
Complete, correct address for order- 
ing a free copy of the catalog of Fed- 
eral consumer publications is: Con- 
sumer Information, Pueblo, CO 81009. 


Braillegram 


Federal Communications Com- 
mission (FCC) is permitting Western 
Union to operate a new telegram serv- 
ice for the blind & visually impaired: 
the braillegram. 


The new service works like this: 
Anyone who wishes to send a message 
to a blind or visually impaired con- 
sumer can call the Western Union 
number (listed in the telephone direc- 
tory) & dictate the message, specify- 
ing whether it is to be put into braille 
or large print (14 point type—the size 
of the headline of this article). The 
message then goes in its regular form 
to Moorestown, NJ, where it is trans- 
formed into braille or large print. 
From Moorestown, it is sent as first 
class mail to the blind recipient. Cost 
of the new service is $2 for the first 25 
words & $1 for each additional 25. 


Billing service 


Under a new Federal regulation 
that went into effect Sept. 2, you may 
be permitted to pay many of your bills 
automatically by having your bank 
take money out of your savings ac- 
count & send it to companies that you 
specify. As a result of a new amend- 
ment to the Federal Reserve Board’s 
(The Fed) Regulation Q, banks now 
have the authority to offer bilil-paying 
services using funds from savings ac- 
counts. 


For consumers this will mean that 
you can pay your bills from an account 
that also gives you interest. This serv- 
ice is similar to negotiable order of 
withdrawal (NOW) accounts currently 
being offered in New Hampshire & 
Massachusetts [see CONSUMER NEWS: 
June 15, 1973; CONSUMER REGISTER: 
Feb. 1, 1974]. NOW accounts allow 
consumers to write checks on their 
interest-bearing savings accounts to 
pay their bills. In contrast, the new 
billing service does not involve check 
writing. Instead, it is an authorization 
to the bank to take an amount of 
money out of your savings to pay your 
bills. 


It works like this: In a written 
contract between you & the bank, you 
can give the bank the names of the 
companies or individuals to whom 
funds should be transferred, the 
amount to be paid to each & the fre- 
quency of the payments. Subsequent 
changes in the authorized list can then 
be made by either calling or writing 
the bank. 
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Energy update: the 
natural gas situation 


One of the most important issues 
for consumers this winter is the short- 
age of natural gas—a shortage that 
might be 15% of the total necessary to 
supply homes & industry with natural 
gas energy. Even though residential 
users will | aman A not be cut off (ex- 
cept in a few isolated areas), all con- 
sumers will be affected by the short- 
age in the form of higher prices for 
utilities & for the many products that 
use natural gas in the manufacturing 
process. Consumers will also be af- 
fected by the unemployment that could 
result if some plants that use natural 
gas are forced to shut down. 


With these problems in mind, 
CONSUMER NEWS compiled this up- 
date of the steps being taken or being 
considered to help get natural gas 
where it is needed most: to you. 


Action 


To help get natural gas to areas 
where it is in short supply, Federal 
Power Commission (FPC) has insti- 
tuted 2 emergency procedures: 


1. FPC is allowing interstate 
pipeline companies—those who trans- 
port natural gas across state lines 
(where the price of gas is regulated)— 
to buy from intrastate (non-regulated) 
sources at an unregulated price for a 
60-day period. At present, most in- 
trastate suppliers have enough natural 
gas to make it available outside their 
states. 


2. FPC is also allowing “high 
priority” industrial users—those who 
either need gas as a raw material (fer- 
tilizer) or require it for the industrial 
process (glass, paper, baking)—to go 
directly to an intrastate user & buy the 
gas for transportation by an interstate 
pipeline. In this case as in the one 
above, FPC is not regulating the price 
paid for the gas. 


Federal Energy Administration 
(FEA) has set up a special task force to 
deal with natural gas shortages. Pur- 
pose of the task force is to provide de- 
tailed information on natural gas use & 
availability of alternative fuels & to 
help communities deal with gas short- 
ages. Task force also intends to set up 
a special hotline to provide information 
to localities & other gas users on 
where they can obtain natural gas & 
other available fuels. 


Proposed 


Besides the steps that are cur- 
rently being taken, proposed legisla- 
tion is being considered to help solve 
the problems of the natural gas short- 
age. These proposals include: 


e Natural Gas Emergency 
Standby Act (S. 2330), which would 
provide authority for FPC to permit 
interstate pipelines to purchase gas 
from intrastate sources or from other 
interstate pipelines on an emergency 
180-day basis. (FPC is now allowing 
this purchase without express author- 
ity on a 60-day basis.) The act would 
also allow high-priority users to pur- 
chase gas directly from intrastate 
sources, as FPC is now allowing ex- 
perimentally but without express au- 


thority. On a long range basis, the 
proposed legislation would extend 
FEA’s recently expired authority to 
require electric utility & industrial 
boiler conversions from natural gas to 
oil or coal. At present, some utilities 
are burning natural gas to make elec- 
tricity (this is called boiler fuel) be- 
cause it is a cheaper source of fuel than 
oil. 


e Natural Gas Emergency Act of 
1975 (S. 2310), which would give FPC 
the authority to establish a ceiling in a 
given area for on-shore new natural 
gas based on the average price that the 
gas was selling for in that region in 
August 1975 (this is a time when no 
natural gas was sold interstate at the 
regulated price.) Act would also give 
high priority users the right to pur- 
chase gas from interstate sources as 
above & would prohibit the use of 
natural gas as a boiler fuel. 


e Natural Gas Act of 1975, which 
would call for a permanent deregula- 
tion of natural gas sold interstate. De- 
regulation is a long-term solution for 
creating enough supplies of natural 
gas with many pros & cons. In general, 
however, it would take price controls 
off natural gas to provide the incentive 
to drill for additional supplies, but ac- 
cording to most analysts, this move 
would drive up prices considerably in 
the process. 


These legislative proposals are 
the basis for most of the bills on 
natural gas now before the Congress. 
However as more is known about the 
causes & effects of the shortage, addi- 
tional legislation may be proposed to 
help resolve the problem. 
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